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= Robdant crafts a unified approach for Zenate’s prnt, ballboard and digital campasgn

for US markets
» The dessgn stud heghhghts hentage, tradibion, and nnovabon

= Mew dentdy refllects Tenato's commibment bo docerssty and progress

i3th March, NEW YORM: Milan-based brandsng agency Eoblant today announces its
latest collabasrateon with [tahian winery Zenats, unily ng the brand 3 visual agproach SCross

U.5. print, beibaard and digital formats. The campagn, guidad by Zenata’s neh history,

seeks 1o incorporate the brand's deverse range of wines undeér ong consobdated vidud

message celebrabing the wanery s family legacy. The new designs reflect a personal and

emobonal approach, lustrating the winery § deep cennection 1o farmuly. hegbory, and the

[tahan countryside.
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To fully wnmerse themaelves wn the brand’s long-standing legacy, Robilant wvisted Tenato’s

familby=-run vineyards, which span over 95 bectares of land faong Lake Garda i San

Benedetto di Lugana, in i#s Lombardy southern coast, and Valpolicella, as its eastern

Veneban boundary. The towrs of each vineyard and inieractons with famuly members and

W OMErE wat crudial to Kobdant ¢ creatnig dorechdn, Uncdvenng unigee natursl elements

which highlbghted the true character of the winery and the differences between their
prodeds

The delcate waterosiour imagery wied for the campaign takes consument on & vidud
Jeurney acress the Zenate terntones, with the landscapes illustrated througheut the

Imagery foming durectly from the wirnenes themselves.
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Zenato Winery Partners with Robilant for New
Print and OOH Campaign — Celebrating a
Family-Run Legacy

The Zenaty brand - & iﬂ“l":'r"rJ" Businsss mdww on ES therd geaneraticn - had bwd faces: one

white ard the atmer red, both embleme of igh-guality snnes created thrauak a famly

tradian that has champoned grape vanehes fof more than &0 vears. The wmagesy differs
F

acrozs each wine: thear iconic whate, Lugana [(Rizerva), featunes Lake Garda and itz

surmmounding mountaens a5 & badkdrop, highlighting its vineyards of crigin

The red wine Ripassa, conssdered one of the leading wines of the categery, includes
imagery of their scenic hillside wineyards in the Costalunga Estate, part of the Valpolicelia
Classsc srea, For Zenato’s Alaners, Robilant intreduced to the design swallpws which could
be heard throughsut the vineyard on their visst. The three berds depicted within the
campiign Aled gymbolise ERhe theee grape vanebes wheth mace up they weme: Cording,
Ramdaells and Conveanons,

Fabks Molinare, Creative Director at Robilant, said: “Visting the Zenato vineyards
and meebng the heers to the Famely business was crucal for us o develsp thar new visual
idenbty. We saw how commitied the famaly & b6 honounng thesr fathers legacy whila
sirmultanedusly undérstanding how the Brand neéédéd & frésh aparoach m ardér to mowe
forsiard. This approach engured we captured those hidden gems which Belped to ingpire

the reatnve process.

Zensto's long-term relationship and kowe for their region is further highighted with the
A Brand motts, "There are landicapes where roads carmot take vou” The brand's
philegophy & one of deep tradion and connechon to thew eraronment, a key element
Robdant amms to showdase with the new idenbity.

The campaign needed to reflect the innovalion, sustaimabididy and doversty ot the heart of
the sonery, Sergu Zenato = the founder of Lugana Riserva DOC = made the brand's icones
Rupasss winid By pastang ther Valpalhcella Supgemare through the pomace of Amarons
Falldmarsg 1 Tér fathers orestved foslsteps, Nadas went on 0o lBunch the fnéw GEnEraida

Valpaheella, Ala Mers, a Blend of freth Valpsboells araped and woned freem the Aew werld

Madia Zenato at ZFenato said, "Robilant kas helped us find the perfect balance between
celebrating our nch hentage and our commitment to innovation and improvement. The
figw sdentdty delreers & harmoanisus and thoughtful stratedy that both propels ul forsand

while ssmultanecusly respectng our family legacy.”

Fabio Molinare added, The work for Zenato truly reflects cur area of expentise that bes
in cyr internationsl approach to branding, As prefound comngasseurs of [takan food and
apints culture and hertage, we brng the trse apant of Ttakan brand detsgn o life fae
brards laalkeng bo creabe impact within the [takan market, or 35 owr werk with Zenats
demonstrates, we also design the perfect identity through the lens of our Italian fair,

bringeng the etsendos of [aly to sudwnces on & global scale.”

About Zenato

Zenato 15 located in the heart of Lugana Area, in the southern shore of Garda Lake, where
the family established its first cellar and now owns 65 hectares. It all began in 1960 when
Mr Sergis Zenate and kis wife Corls started to create quality wines from the local grape
vanety Trebbaane di Luganas,

Crvgr the vears Zensto has expanded anto ansther relevant area, the Valpooeiln, and now
the family has 30 hectares mn SantAmbrogio, 0 the Valpohcella Classical termtory. The
estate phulassphy of guably and immovabion, the constancy and the particular cans of every
step of the production kave allowed them to reach the most impoartant markets in the
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